Building your presence
with Facebook Pages:

A guide for causes and nonprofits

Every day, millions of people all over the world visit Facebook to connect

with friends and share what they love. This guide is designed to help

nonprofit organizations make the most of Facebook Pages to tell their
stories and build deep, lasting connections with their audience.

facebook



Facebook Pages for Causes and Nonprofits | 2

Introducing Facebook Pages

Facebook Pages help causes and nonprofits join the conversation, share stories and foster a
meaningful dialogue to engage supporters and inspire advocacy.

Millions of people are already on Facebook sharing the things that they care about with each other
every day. When you build a Page, you can:

E o Tell your story
: in your own unique voice
MERICAN .
o) o weieo, ROSS | < Share rich content
D [te] (e =) including photos, video, and links

o/ Create a dialogue
through posts and tools that allow
people to share and engage with your
message

& Amplify your impact
when your supporters and followers
share your content with their friends

< Measure and optimize
your message by using Facebook
Insights to understand your audience

This guide is designed to give you the knowledge you need to set your strategy, create
your Page, build and grow your audience, and optimize your message.

Your audience is waiting.

Intro'to
Facebook Pages



Facebook Pages for Causes and Nonprofits | 3

Take advantage of key Page features

Take a moment to get acquainted with the features of your new Facebook Page. Pages are designed to
make it easy for your cause to establish a rich authentic identity, tell your unique story, and connect
with your supporters. The Admin Panel makes it easy for you to manage and optimize your Page and

Insights helps you measure impact effectively.

The elements that establish your identity

Add a compelling profile picture and cover photo that highlight your cause
and mission. These will draw attention to your Page and can help people
easily identify with you when they see updates in Newsfeed.

TCAN Rep
. @ERICAN RED cRoss
" VELCONE heng Profile photo Cover Photo

American Red Cross ke | Message +

American
Red Cross

'ER'CAN DER Araa-

The way you tell your story: Timeline

Share photos and videos and ask questions to build a personal relationship with
supporters.

Timeline Questions

4 American Red Cross asked a question
- Mayo @
\d
Take on some flood preparedness today. Tell us what
Red Cross responds to Johnstown, Pa., flood that kills over 2,000
b Akt o, Bt you're ready for below, and check out our FACT or FICTION
quiz at www.redcross.org/floodfacts.

The way you administer your Page:
Managing permissions, assigning admins, e R
() | My emergency kit is read

insights

Control access to your Page, update relevant settings,
and access helpful resources within the Admin panel.

Manage permissions & adminstrators

Page Visibilit

The way people connect with you and amplify your story: Like
button, “Like, Comment, Share” within posts

When people Like your Page, their friends see this action in Newsfeed and can also
connect to your Page. They can also like, comment, and share your posts.

Insights . ) s
Like button Like, Comment, Share within posts

. posts? 7 I Weekly Total Reach?

ﬂ Friday at 3:25am - Like - Comment - Share

D 140 people like this.

:ﬁ IJ k'E EJ View all 68 comments

Write a comment...

L e i ar e ey )

Intro'to
Facebook Pages
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Build your Facebook Page

Your Facebook Page really comes to life when you engage your supporters and volunteers. Remember,
your message reaches a broader audience when people like, share, or comment on your posts. The
average person on Facebook has over 130 friends - when they engage with your posts, their friends can
see these interactions and connect with your Page. Here are steps to get started:

1 Setyour strategy

< Know your story
What is your unique voice? Are you a local volunteer organization or a global foundation? How can you bring
your story to life in a compelling, authentic, and personal way?

« Know your audience
Who are your constituents? How will they want to connect with you? What content will be important to them:
fundraisers or volunteer events?

< Know your goals
What kind of relationship do you want to have with the people who connect to your Page? How much time
are you willing to spend updating your Page? Will you mostly be updating your page on the road via mobile?
Defining and prioritizing your goals will help you create your Page posting strategy.

2 Create your Page

To get started, visit www.facebook.com/page and follow the step-by step instructions for creating a Page. Be sure
to select a name that can be used to represent your organization in the long term. Next, follow this guide to begin
making connections.

] Create a Page

Create a Facebook Page to build a closer relationship with your audience and customers.

m I

Local Business or Place Company, Organization or Brand or Product
Institution

L % @

Artist, Band or Public Figure Entertainment Cause or Community

Build-your
Facebook Page
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3 Develop your posting plan

People see your Page updates alongside posts from their friends, so share content that is personal and engaging.
Great content will spark conversations on Facebook, as people share your updates with their friends.

a) Find your voice

Be conversational, personal, and authentic. Take the time to post directly to your Page.

Some ideas for finding your voice include:

< Speakin the first person in your posts -
your supporters and volunteers want to
hear from you! Have a member of your
organization post in their own voice to add
a personal touch to your Page.

< Build an online personality. People on
Facebook want to connect with the people
behind your organization. Whether the
tone is witty or just the way you talk to
your friends, this personality will engage
your supporters.

< Share candid, personal stories, like updates
from members of your organization.

b) Create a conversation

Build a dialogue with your community on your Page.

« Getpeople talking by asking questions
in your status updates and photos about
social issues and encourage people to like
orcomment on what you share.

< Respond personally to people who
comment on your posts - your supporters
will be thrilled to know that you are
listening.

<« Make your supporters the stars. If someone
posts something great on your Page, re-
postit, respond personally and thank them
by name.

Build-your
Facebook Page
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American Red Cross
Caption time: We're over the moon about your support this week. Keep it
up Red Cross nation!

What's your caption for this photo?

Wall Photos

Share - Friday at 11:58am

M 254 people like this.

United Way
LIKE this post to say THANK YOU to education volunteers making a
difference across America.

September 1 at 6:51am
1 169 people like this.

L) View all 7 comments
“sea” James Corlew Chevrolet Cadillac We are so lucky there are
so many amazing educators out there teaching our children.
~ They hold the keys to the future!

September 1 at 8:46am - «4 1 person

Tony Martignetti Nonprofit Radio Sincerest thanks to all the
people who volunteer and make a difference. You are
appreciated.

September 1 at 9:04am - &4 1 person
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c) Offer arich experience
Bring your story to life with rich content that captures your message and engages your audience.

&

&

Use photos and videos. Visuals are always more compelling than
text, post pictures that speak to your cause and record videos from
volunteers exclusively for your Facebook audience.

Create Facebook Events to highlight your fundraisers, walks and global
events. Encourage supporters to attend and invite their friends.

Share links to breaking news, articles highlighting your organization or
media about your cause.

Celebrate your milestones. For example, once you reach your
fundraising goal, post an update thanking your audience and
encouraging them to share your Page with their friends.

d) Share exclusive content
Postitems on Facebook that people can’t find anywhere else.

&

Take the time to post directly to your Facebook Page re-posting press
releases or auto-posting from other sources can be a turn-off. Your
supporters on Facebook may be different from the people following you

other places across the web. Be sure to recognize them as a special group.

Schedule regular posts on specific topics, like a weekly post that
highlights the “volunteer of the week” or a chat session where you'll
answer questions directly from supporters.

Bring your community behind the scenes - post backstage pictures from
galas or volunteer events. Mobile uploads allow you to post in real time.

Connect with niche groups of supporters. Use the targeted publishing
feature to share relevant posts with people in a specific location or who
speak a certain language.

& Use the Facebook app on your smartphone

Vivint

What an amazing response! Within just minute
we've hit our matching limit of $118,000!! Thi
participated so generously in this project! Ren
days left to vote, good luck to all!

August 24 at 11:11am

1 357 people like this.

Save the Children UK

Happy Friday lovely supporters! This week's shout ¢
Hampton, and his lovely team from Alfresco, climbi
Morrocco to raise money for us.

They've already raised a fantastic £520. Well done ¢
can find out more about the climb by clicking the li

Sponsor the team on Just Giving:
http:/ fwww.justgiving.com/teams falfresco-blue-bi

Alfresco Goes To Morocco
blogs.alfresco.com

In today's increasingly mobile wor|
difficult than ever to build bonds 2
culture across geographies and ac
an environment of real-time collal
empowered employees is somethil

&] Share - Friday at 3:50am

It’s easy to update your Page with your mobile device, here’s how:

< Add your mobile phone number to your Page to text posts directly to your Page

o Visit facebook.com on your mobile browser

¢ Use email to upload photos or status updates

Access more information about mobile features for Pages within the Mobile tab

in the Page Admin Panel.

Build-your
Facebook Page
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Grow your audience

1 start with who you know

Grow your Facebook Page by reaching out to your existing community.

<« Doyou have a website or other ways you connect with your
supporters? Ask them to join you on Facebook and Like your Page to
stay in touch.

< Useyour existing volunteer email lists to promote your Page and
begin building your connections.

2 Leverage your existing assets

Make your Facebook Page a core part of your online and offline presence.

< Add Social Plugins like the Facebook Like Box and Like buttons to
your website so visitors can share pages from your site back to their
Facebook Timeline with one click and share your content through
Newsfeed. Visit developers.facebook.com/docs/plugins to learn more.

< Visitwww.facebook.com/username to select a custom URL for your
Page. Share your custom URL so your supporters can easily find and
Like your Page (e.g., Kiva's custom URL is www.facebook.com/kiva).
Promote your Page in mailings, e-mail newsletters and on marketing
materials.

< Install the Facebook Comments plugin on your website, blog or news
articles so visitors can comment on those pieces and also share those
comments on their Facebook Timeline and with friends.

Suggest Non-Profits on Facebook to friends a
b i
O g vonvomer o “ Aex Mohajer O B wex pham

) Allison Louie

g‘mmgu. H
Amanda Coffee o f Amanda Pouchot @] . Amy Endicott

a “ AndreaBanowvong () E Ashley Ellingsen - Ashley Finch
B =

ol Ashley sarah Hayes ) H Audrey Stanton
o ﬂ Besjoli Sha O g v Fores ) - Bianca Yip
Caitlin Halsey o Cal Ferrari Martin [m] Casey Holt
il {
Cass Gilmore =] i aSniene @ . Chase Bregan

1 PSS . P N T
[s.omi 22220

) @8 Augie Chun

Find us on Facebook

Facebook Platform
B Like

¥

Facebook Platform
We just shared more details about how the A
drive mobile installs on i05, Android, and th¢

Driving mobile app installs with
developers.facebook.com

Soon, with the App Center, it will |
to drive mobile app installs and re
million people using Facebook on

ﬁl 3 hours ago

3 Cross-promote to reach more people

< Partner with other organizations or volunteer groups to
create co-promotions and encourage viral sharing.

< Taganother organization or spokesperson in a post on
your Page, and your post will appear on their wall and will
be shared with their community.

Grow.your
audience

1 United Nations
4 We've reached 29,000 fans, which is great news! Don't forget to also show

your support for the Universal Declaration of Human Rights —
http://bit.ly/au2WYM

Universal Declaration of Human Rights

All human beings are born with equal and inalienable
rights and fundamental freedoms. In the Universal
Declaration of Human Rights, the United Nations has
stated in clear and simple terms the rights which belong
equally to every person. These rights belo...

See More

Page: 38,904 people like this.


http://developers.facebook.com/docs/plugins/
https://www.facebook.com/username/
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Measure and refine

1 UseInsights to optimize performance

Facebook offers tools to help you analyze what’s happening on your Facebook Page so you can monitor key metrics, get
insights about your Page’s visitors, and increase connections and interactions.

Some tips: overview [IIEY Resch Taiking About This

. .
< Seehow fast your Page is growing by

visiting www.facebook.com/insights or by

People Who Like Your Page (Demographics and Location) See Likes

Gender and Age’

selecting See All within the Insights section
R ) N [ [
when you are viewing your Page. You can rerle < [RTL] e ————
R R . Male 55% I — —
also see which countries/cities have the - “ = e
largest number of people who like your
page.
Countries? citi Languages’
. . 157,768 United States of America 13,786 Jakarta, Jakarta Raya, Indonesia 342,620 English (US)
& View feedback (likes, reach and people 78391 Indonesia 8971 Cairo, Al Qahirah, Egypt 68,333 Indonesian
. . . L. 38,263 Philippines 6,397 London, England, United Kingdom 66,704 English (UK)
tal k|ng about this) on each individual post 28309 India 6144 Tunis, Qabis, Tunisia 64263 Spanish
27,700 United Kingdom 6,140 Karachi, Sindh, Pakistan 37,042 French (France)
to better understand what content your 20270 Turkey 5,586 Bogotd, Cundinamarca, Colombia 22,973 Turkish
. . . 18,830 Egyet 5,485 Dhaka, Bangladesh 17,558 Spanish (Spain)
community finds most appealing. Wore- Wore- Wore-
<’ Download the Facebook Insights Guide for
anin-depth look at the best ways to use the
free tools available to you on Facebook.
Add custom apps to enhance engagement.
Some t|p5: | ®ep) @o15)QUILT ~ | | & vike |

</ Use Facebook applications to create
content that can be shared easily. This (2015) Qu l l.T
content can go viral quickly as it attracts
more Likes and comments interactions. @ Diike 283

This spreads to friends of supporters and
attracts new supporters to your cause.

(RED) LT e

THE BEGINNING OF
THE END OF AIDS

< Work with a developer to create specialized
content (e.g. donation apps) exclusively
for people who like your Page as a way to
reward them and also as a way to grow s - : 0 ‘,{"Qm
your community. :

1,000 babies are born with HIV every day
By 2015, that number can be nearly zero. Add your
panel to the quilt and make your voice heard. The
beginning of the end of AIDS starts with you

RECENTLY CREATED

« Work with a preferred developer to create
custom and specialized content (e.g.,
adonation application) exclusively for
people that Like your Page as a way to
reward supporters. This is also a great way
to grow your community.

Measureand refine


http://ads.ak.facebook.com/ads/FacebookAds/Pages_Insights_Guide_Updated.pdf

Facebook Pages for Causes and Nonprofits | 9

3 Promote with Facebook Ads & Sponsored Stories

Facebook Ads are the best way to build awareness of your Page and drive new fans. Visit facebook.com/sponsoredstories to take
advantage of Sponsored Stories, a paid way to amplify actions. Stories are served to friends of people who have liked your Page
or your content. Be sure to verify the rules of your organization before using ads or sponsored stories to promote your Page. You
can amplify your Page and posts via several options:

4 EJ

Libby Leffler likes Non-Profit =
f F;ce;o:k, bt ot Non-Profits on Facebook
< Page Post Story: more of your This great photo serves as a
H Mon-Profits on reminder to many on Endangered
supporters will see your most n Facebook Species Day that the endangere...
recent Page post. &) Like

<« Page Like Story: when someone

X . Mon-Profits on Facebook Facebook
Likes your Page, friends of your

101: Using Pages to Engage &
Inspire Supporters — Friday, June 1

supporters will learn about your S5 100050,
Page. Check out our
r ’l interactive Facebook phi62 11 F31
. y Live Talk for causes and
< Post Like Story: when a supporter ‘.[. | nonprofits...
Likes your post, their friends will [ Invite Friends

see the content.

For more detailed information on creating your Page or marketing on Facebook in
general, visit www.facebook.com/facebookpages.

@ Creating your page ® Reporting IP Infringement on Pages
www.facebook.com/page www.facebook.com/copyright.php
@ FAQ for Facebook Pages @ Social Plugins
www.facebook.com/help/pages developers.facebook.com/docs/plugins/
@® Terms and Guidelines @ PageInsights guide:
www.facebook.com/page_guidelines.php ads.ak.facebook.com/ads/createive/insights/page-insights-guide.pdf

Now you have the tools and best practices you need to make the most of your Facebook
Page. Start connecting with your supporters and volunteers today!

Resources


http://www.facebook.com/copyright.php
http://developers.facebook.com/docs/plugins/
http://ads.ak.facebook.com/ads/createive/insights/page-insights-guide.pdf
https://www.facebook.com/help/pages
https://www.facebook.com/page_guidelines.php
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Top 5Tips

Here are quick tips to help you develop your publishing strategy and create
a dialogue with your community.

ivestrang
esterday @

Today is the last day to register to vote in the June Sth
elections and YES on Proposition 29 - The California Cancer
Research Act. Why should you care? Read this blog:

http: //bit.ly/KrQ7BQ

clear calls-to-action and encourage people to like and SUPPORT

1 Be authentic. Create fun, engaging conversations with
share your posts.

I i
Autism Speaks

ﬂ April25 @

Our bullying chat is half way through! Come and join - Peter is offering some really great tips and strategies!

http://www.facebook.com/autismspeaks/app_267093209971018

Offer exclusive content. Post “sneak-peeks” about latest
news and share personal stories using photos and videos.

Autism Speaks

Autism Speaks is the nation's largest autism science and advocacy organization, dedicated to funding research into the causes,
prevention, treatments and a cure for autism; increasing awareness of autism spectrum disorders; and advacating for the needs o
individuals with autism and their families....

Page: 1,064,018 like this

Non-Profits on Facebook asked a question.
April 23 @

What do you want to see on this Page?

3 Use the Questions app to solicit feedback and opinions from M @ =3 €

supporters. Highlight great responses by re-posting them and O | Volunteer stories

responding personally. O [Grent examples of now

World news |

() | Facebook product updates
and news

. J

0]

Kff R, Seecial Olympics A
F.a'ﬁj Any tennis fans out there? We're serving up some fun today with
I~ Special Olympics tennis!

post via text, or use a smartphone app to upload photos and

4 Post from your phone. Add your mobile phone number to
post status updates to your Page.

\

-

Bast Friends Animal Society R\
5 hours ago @

Our new Pets of the Week are young, adorable, and ready
to shinel They heard ya'll have been so helpful in finding
friends homes. Annika- a sweet, mellow kitty and spaniel,
Mandy, with a special talent are hoping you can find them
homes, too.

Remember, Pets of the Week adoption fees are waived, they
fly free anywhere in the U.S. or Canada, and Wag.com will
throw in a month of free food. Read more about these Best

Take advantage of apps and Social Plugins such as the Like Friends VIPs and watch ther videos here:
box, which makes it effortless for supporters to connect to e

~jessie

Pets:Week

your Page. Build custom tabs and easily pull any page from
your website into a tab on your Facebook Page.




